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G Expanding Into New Markets

2005 witnessed a substantial expansion of MorphoSys’s technologies across a variety 

of new geographic markets, applications and customers. Expansion into new markets 

is an important focus of MorphoSys’s growth strategy. Thanks to the innovative 

HuCAL GOLD antibody technology, MorphoSys is establishing itself as a market leader 

in various antibody markets.

In terms of therapeutic antibodies, MorphoSys has a strong global presence. Of the 

twenty largest pharmaceutical groups, ten have already decided in favor of MorphoSys’s 

technologies for the purposes of identifying new therapeutic approaches and develop-

ing future antibody drugs. MorphoSys will further enhance its position, expanding its 

footprint in Japan as well as in key markets such as Europe and the U.S.

In the research antibody fi eld, MorphoSys is targeting customers worldwide, with 

a strong focus on Europe, Asia and the U.S. Additionally, the Company will seek to 

enter new fi elds of application – in 2006, MorphoSys obtained its fi rst FDA-approved 

diagnostic. Moreover, the MorphoSys AbD – Antibodies Direct unit will strengthen its 

market presence with the combined offerings of the Antibodies by Design, Biogenesis 

and Serotec brands.

On the basis of profi table growth, MorphoSys intends to further invest in the Company’s 

long-term prospects and establish its proprietary technologies as global market leader 

in all fi elds in which it is active.
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Highlights 2005

MorphoSys AG 
Announces Expanded 
Agreement With 
Bristol-Myers Squibb 
on Use of HuCAL 
GOLD

MorphoSys Acquires 
Biogenesis Group in 
U.K. and U.S.A.: 
Acquisitions Position 
MorphoSys within 
Top 5 of European 
Research Antibody
Suppliers

MorphoSys AG 
Reports Preliminary 
Financial Results for 
2004: MorphoSys 
Surpasses Forecast 
and Achieves Profi t-
ability

First MorphoSys-
generated Antibody 
Enters Clinical Trials 
in Partnered Program

Boehringer Ingelheim 
and MorphoSys En-
large Collaboration

MorphoSys Reports 
Completion of Equity 
Issue

MorphoSys Grants 
ImmunoGen Access 
to HuCAL GOLD

MorphoSys Success-
fully Concludes 
Therapeutic Antibody 
Project with Novartis

MorphoSys An-
nounces Cross-Licens-
ing of Technologies 
with Lilly: AME Patent 
Dispute Settled

MorphoSys Announ-
ces Agreement with 
Japanese Pharma-
ceutical Company 
Shionogi

MorphoSys Starts 
New Antibody Pro-
gram with Centocor

MorphoSys Signs a 
Broad-Based Agree-
ment for Use of Anti-
body Technologies 
with Merck & Co., Inc.

MorphoSys Announ-
ces Extension of Anti-
body Collaboration 
with Bayer
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MorphoSys Strength-
ens Pre-clinical 
Development and
Finance Departments 
in New Management 
Positions 

MorphoSys Receives
Award for Good Cor-
porate Governance 

MorphoSys Appoints 
Dr. Marlies Sproll 
as Chief Scientifi c 
Offi cer and Member 
of the Management 
Board 

MorphoSys Starts 
Multiple Antibody 
Programs with 
Schering AG

MorphoSys and 
Wacker Demonstrate 
High-Yield Expression 
of Antibody Fragments

Key Figures
MorphoSys Group (in million T, except share and personnel data)

IFRS

  12/31/2005 12/31/2004 12/31/2004 12/31/2003 

Results    

33.5  Revenues 22.0 15.3

2.5  Cost of Goods Sold 0.9 –

13.6  R&D Expenses 11.4 9.0

10.1  S,G&A Expenses  7.5 7.2

 Personnel Expenses (Excluding
10.8  Stock-Based Compensation) 9.1 7.5

0.9  Depreciation 0.7 0.5

2.7   Amortization of Intangible Assets 2.0 1.5

6.2  Profi t/(Loss) from Operations 0.6 (3.1)

 EBITDA (Earnings before Interest, 
 Taxes, Depreciation and Amortization, 

10.0  Excluding Stock-Based Compensation) 4.6 1.8

4.7  Net Profi t/(Loss) 0.3 (3.1)

Balance Sheet

80.1  Total Assets 55.8 42.9

 Cash, Cash Equivalents and 
53.6  Marketable Securities 37.2 23.2

12.4  Intangible Assets 12.8 14.5

16.1  Total Liabilities 16.4 15.6

64.0  Stockholders’ Equity 39.4 27.3

MorphoSys Share

6,025,863  Number of Shares Issued 5,438,852 4,901,332

 Net Profi t/(Loss) per Share 
 (Diluted) (in " 0.83 ) 0.05 (0.72)

 Dividend (in " – ) – –

 Share Price (in " 41.32 ) 38.10 11.14

Personnel Data

172  Total Group Employees (number) 132 95

Product Pipeline
MorphoSys’s Product Pipeline as of December 31, 2005

Pre-clinical ClinicalResearch

  Proprietary Therapeutic Antibody Programs
  Partnered Therapeutic Antibody Programs

Revenues by
Region 2005 (in %)

Other  2 % Other  

ca  42 %North Americ

a 56 %Europe & Asia

& Funded Research  65 %License Fees 

ed Payments  21 %Success-Base

ibodies Segment  13 %Research Ant

Grants  1 %Grants

Revenue Split 
2005 (in %)

MOR 103
MOR 202


